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Editorial Focus
• Free CME: Up to two articles from each issue are designated for 

credit and companion CME quizzes are provided online. 

Members and subscribers can earn credits by reading the articles 

and successfully completing the online quizzes.

• ACP Journal Club: Recently added to the second issue of the 

month and provides high-quality, clinically important synoptic 

articles in the field of internal medicine, subspecialties and 

hospital medicine. Distilled from over 120 medical journals.

• In the Clinic: Focuses on practical management of patients with 

common clinical conditions. In the Clinic offers evidence-based 

answers to frequently asked questions about screening, 

prevention, diagnosis, therapy, and patient education and 

provides physicians with tools to improve the quality of care.

• Structured Abstracts: Provide a concise summary of the 

important information in every article so physicians can quickly 

and efficiently find useful content.

• Improving Patient Care: Features articles about quality 

improvement and patient safety that emphasize the organization 

of practice rather than the clinical content of care.

• Summaries for Patients: Accompany articles, providing easily 

understood evidence-based clinical content that internists can 

pass on to their patients.

• Updates: Minimize a physician’s need to read a multitude of 

journals by putting into clinical perspective the most significant 

developments of the previous year in subspecialty areas such as 

cardiology and gastroenterology.

• Current Clinical Issues: Provide important breaking news in 

internal medicine — controversial clinical issues, new clinical 

discoveries, and key current events.

• On Being a Doctor and On Being a Patient: Reflect the trials and 

triumphs of practice in today’s world.

• Ad Libitum and Personae: Feature original poetry and 

photography by practicing physicians.

• Editors’ Notes: Provides the editors’ view on the content, 

contribution, and implications of the study in a brief side-bar 

statement.

• ACP Clinical Practice Guidelines: Focus on common problems 

in primary care and provide concise, clear recommendations that 

promote evidence-based care.

• US Preventive Services Task Force (USPSTF) and Annals of 
Internal Medicine partner to publish nearly all of their 

Recommendation Statements pertaining to adult medicine and 

the systematic reviews that serve as background papers for the 

Task Force’s decisions.

ANNALS OF INTERNAL MEDICINE
Recruitment • Physician Product & Services • CME

Established: 1927

Frequency: Twice Monthly

Audience: Internists, Internal Medicine

Subspecialists

Circulation: Paid (86,613) and Controlled

(15,000)

CME: Up to two quizzes per issue

Audited by: Business Publishers

Association (BPA)

Manuscript Submissions: Our acceptance

rate for all submissions in 2007 was 13%.

Impact Factor: Annals is the most widely

cited internal medicine journal, with an

impact factor of 15.516, the fourth highest

of all general and internal medical journals

(2007 Journal Citation Reports Science
Edition, Thomson ISI, 2008).

Journal Profile

Annals of Internal Medicine is the College’s

flagship, peer-reviewed journal and a

benefit of paid ACP membership for

internists and medical students.

Bonus Distribution
ACP will be exhibiting and distributing

bonus copies of Annals of Internal Medicine at
the following meetings:
• American Heart Association
• Digestive Disease Week
• American College of Cardiology
• American Society of Clinical Oncology
• Infectious Diseases Society of America
• Pri-Med (West and South)
• American Society of Rheumatology
• American Society of Hematology
• American Diabetes Association
• Hospital Medicine 2009
• Renal Week
• American Thoracic Society
• Society of General Internal Medicine 

In addition, bonus copies of Annals of
Internal Medicine will be distributed at Internal
Medicine 2009 and at meetings of the 79 ACP
Chapters held throughout the year. These
meetings are regularly attended by member and
nonmember internists.
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Internal Medicine 2009 News
Internal Medicine 2009 News is the official publication of Internal

Medicine 2009. Internal Medicine 2009 News provides timely

information from leadership meetings, summaries of the keynote

address and other highlighted sessions, exhibit hall listings and map,

last minute schedule changes, and other pertinent information to

increase the satisfaction of physicians attending the three-day meeting.

Attendees rely on Internal Medicine 2009 News to make last-minute

plans, review the previous day's lectures, or choose the symposia they

want to attend. 

Advertising in Internal Medicine 2009 News ensures that your

message is seen by this year's attendees and the leadership of ACP.

• Increase traffic to your booth

• Advertise your industry-supported symposia

• Announce new products

Internal Medicine 2009 News Insert Options
Internal Medicine 2009 News offers two high-profile insert options

to present your message.

Tabloid Raffle Advisory Insert
ACP will include a date-specific raffle advisory on heavy stock in

each Internal Medicine 2009 News. This single tabloid-size insert will

extend one-half inch beyond the top and right edges of the newspaper

and will be identified with daily raffle information. The front side of

the insert will be printed with your tabloid-size advertisement. The

back side will contain information about the raffle prizes and the

location of the raffle booth. Attendees will have to register daily to be

eligible for daily prize drawings. Past years' experience has shown that

attendees are eager to participate in these ACP-sponsored raffles. Your

advertisement will receive high-priority attention.

Each year, the American College of Physicians (ACP), the world's largest medical specialty organization, holds its

national medical conference in a major US city. Internal Medicine 2009 will be held April 23-25 in Philadelphia, PA. With

more than 260 CME offerings presented, Internal Medicine 2009 will attract more than 7,000 physicians of internal

medicine or one of its subspecialties, medical students, and other health professionals from the US and around the world.

A-Size Insert or Blow-In
You may provide an A-size or smaller insert

or a blow-in for inclusion in Internal Medicine
2009 News each day. This option provides you

with the opportunity to announce your product,

booth, or symposium in full color to our

attendees. Or, you could provide a printed

reference card with valuable information for

our attendees to use in their practices.

Premium Positions
Internal Medicine 2009 News offers a variety

of premium positions, including belly bands.

Because Internal Medicine 2009 News is

printed in two sections, there are twice as many

opportunities for most premium positions.

Hospital Medicine Section
Internal Medicine 2009 News is printed in

two sections with a separate section highlighting

hospital medicine sessions and news. Additional

opportunities for premium positions, such as 

a second back cover, are available. If

hospitalists are your primary target, do not miss

this chance to present your message to them.

Color Charges
Description Cost

4 Color  . . . . . . . . . . . . . . . . . . . . . .$ 1,020

Second  . . . . . . . . . . . . . . . . . . . . . .$ 505

Matched  . . . . . . . . . . . . . . . . . . . . .$ 650
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Expanded Distribution
ACP publishes Internal Medicine 2009 News

on Wednesday with a combined Wednesday-

Thursday issue. The subsequent two issues are

published on Friday and on Saturday. Our

publication schedule allows attendees to

preview the latest news about sessions and see

your advertisements upon their arrival in

Philadelphia, PA, prior to the official start of

Internal Medicine 2009 on Thursday morning.

Daily placement of Internal Medicine 2009
News on the buses that attendees ride to the

Philadelphia Convention Center enables

physicians to read your message every morning

en route to Internal Medicine 2009. In addition,

as in past years, Internal Medicine 2009 News
will be handed out to attendees as they walk

into the lobby and placed in strategically

located bins. Attendees will have no trouble

keeping current on meeting news and your

news.

Special Offer
When you advertise in the March 2009 issue

of Annals of Internal Medicine, ACP
Hospitalist, and/or ACP Internist, you will

receive a 10% discount off the same ad in

Internal Medicine 2009 News. Ads must be

identical and equivalent to full page size in

Annals and ACP Hospitalist to qualify. If

desired, ACP will blow up “A” size page

advertisements to tabloid size in Internal
Medicine 2009 News for an additional charge of

$300 per page.

Ad Unit Size Non-Bleed Width x Depth With Bleed Width x Depth

Tabloid Page 9 3/4" x 13 3/4" 11” x 15”

“A” Size Page 7 1/8" x 10" 8 1/16” x 10 5/8”

3/4 Page Horizontal 9 3/4" x 10"   -                          

3/4 Page Vertical 7 1/8" x 13 1/2"  -

1/2 Page Horizontal 9 3/4" x  7 1/8" 11” x 7 1/2”

1/2 Page Vertical 4 1/2" x  13" -

1/4 Page Vertical 4 3/4" x  7 1/8" 5 1/2” x 8 1/8”                                 

1/4 Page Horizontal 7 1/8" x 4 1/2" 8 1/16” x 6”

Belly Band 5” (high) x 25” (long)

Mechanical Specifications

Internal Medicine 2009 News
uses Web offset reproduction.

Trim size: 11 x 15” (1/8” trim

on all sides).

Publication Issue Closing Date

Internal Medicine 2009 News April 23-25 March 15, 2009

Important Dates

Rate

1. Back Covers (2) $ 15,005 /page for 3 days

2. Inside Front Cover (2) $ 15,005 /page for 3 days 

3. Center Spread 2 pages (2) $ 11,505 /page for 3 days 

4.  Front cover Strip Ad (2"x10") (2) $ 9,630 /page for 3 days 

5.  Belly Band $ 11,090 /day

(does not include the belly band printing) $ 30,900 for 3 days

Premium Positions

Rate for Rate for

Insert single day all 3 days

Raffle Advisory Insert $10,815 $28,840

2 page, A-size insert or Blow-In $7,570 $18,540

Insert Options

Tabloid ..................................$8,700

“A” Size ................................$5,960

3/4 Page..................................$6,630

1/2 Page..................................$5,520

1/4 Page..................................$4,305

Internal Medicine 2009 News Insertion Rates 
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The American College of Physicians has multiple

opportunities available for electronic advertising.

Included among them are:

Annals E-TOC – bi-weekly circulation of over 105,000

Annals E-TOC provides subscribers with an early

notification of the table of contents for the upcoming

issue of Annals of Internal Medicine. This electronic

notification is e-mailed twice monthly to subscribers

and members who have requested to receive it.

Annals CME e-alert – bi-weekly circulation of over
111,000

Annals CME e-alert provides subscribers with

electronic notification of new Annals of Internal
Medicine CME courses. Annals CME is a convenient

way for physicians to fulfill their CME requirements.

Up to three articles from each issue are designated for

credit, and companion CME quizzes are provided

online. This electronic notification is e-mailed twice

monthly to subscribers and members who have

requested to receive it.

ACP InternistWeekly – weekly circulation of over
85,000

ACP InternistWeekly keeps our membership up to date

on Medicare news, FDA drug actions, clinical

guidelines, and the latest research from top academic

journals. The e-newsletter also alerts readers to special

features in the print edition of ACP Internist and directs

them to other online resources and Web exclusives,

such as our highly acclaimed supplements on specific

diseases.

ACP HospitalistWeekly – weekly circulation of over
8,500

ACP HospitalistWeekly delivers a summary of the

week's most compelling news stories directly to

readers' inboxes every Wednesday. Each issue contains

the latest research and clinical news of interest to

hospitalists, as well as regulatory alerts and practice-

improvement tips. The service is invaluable to busy

physicians who don't have time to scan the many

scientific journals and other medical publications that

come across their desk. ACP HospitalistWeekly's staff

sifts through the news for you and provides easy-to-

read summaries of the articles that are most essential to

staying up-to-date and improving your practice. 

2009 ACP E-BLAST AD RATES

Technical Specifications and Net
Advertising Rates
• InternistWeekly and HospitalistWeekly combo buy

• Skyscraper: 120 x 600 pixels................$1000 weekly

Note: Plain text is required (limited to 35 words plus
URL) for recipients whose e-mail systems or preferences
prevent display of images.

• Annals E-TOC

• Plain text: 

Maximum 35 words plus URL ....$4500 for 2 weeks

• Annals CME e-Alert

• Plain text: 

Maximum 35 words plus URL ....$4500 for 2 weeks

All ads should be:

• RGB color (red-green-blue)

• 72 DPI

• Maximum of 30k file size. We recommend around 

20k for faster download

• GIF or JPG files

• Animated files must be GIFs

• Non-animated files work better as JPG if they

contain graduations, color screens, or photographs

Check for availability as there are only two ads per 

e-blast.

Policies:
Please note that all e-blast ads must be provided 10

days in advance of requested e-mail date. All e-blast ads

for the above positions are subject to the ACP Web

Advertising Policy. Specifically, all ads may be removed

temporarily or permanently if they compromise any

editorial materials on the screens where they appear, as

determined by ACP.
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Advertising Sales
For additional information or to place an ad contact:

Northeast, Southeast and Great Lakes Regional Sales:

MARGARET GARDNER

Advertising Account Executive
800-523-1546 ext. 2768

215-351-2768 (phone)

215-351-2685 (fax)

mgardner@acponline.org

Northwest, Southwest & Mountain Regional and

International Sales:

MARIA FITZGERALD

Advertising Sales Representative
800-523-1546 ext. 2667

215-351-2667 (phone)

215-351-2738 (fax)

mfitzgerald@acponline.org

North and South Central Regional Sales:

RYAN MAGEE

Advertising Sales Representative
800-523-1546 ext. 2557

215-351-2557 (phone)

215-351-2641 (fax)

rmagee@acponline.org

Advertising Support
Diane Batalsky

215-351-2647 (phone)

215-351-2685 (fax)

dbatalsky@acponline.org

Paula Bayard

215-351-2671 (phone)

215-351-2738 (fax)

pbayard@acponline.org

Van Tu

215-351-2728 (phone)

215-351-2685 (fax)

vtu@acponline.org

Reprints
Reprints of ACP publications are available in print form and for

online use by contacting:

Helen Canavan, Reprint Coordinator
215-351-2663 (phone)

215-351-2686 (fax)

hcanavan@acponline.org

Insertion Orders
Insertion orders must be received typed via mail, fax or e-mail.

Send Ads to
Advertising Department

American College of Physicians

190 N. Independence Mall West

Philadelphia, PA 19106-1572

ACP Job Placement Center
Vera Bensch

215-351-2630 (phone)

215-351-2686 (fax)

vbensch@acponline.org

CONTACT INFORMATION

Career OpportunitiesCareer Opportunities
Comprehensive, up-to-date listing of career openings nationwide.

ProfilesProfiles
Physicians can build, edit and store their profile.

CVCV
Physicians may upload and store their detailed CV.

Search Jobs
Physicians can search positions that suit their criteria.

Early Job Notifier
Physicians receive e-mails of posted jobs meeting their criteria.

Apply for Jobs
Physicians click on your ad and submit their profile and CV.

Career Resources:

Career Counseling
Articles and information to assist physicians in their job search.

Residency Database
Information on residency programs.

Non ACP CME/Conferences/Meetings
Listing of meetings to attend for CME Credit.

DON’T BE 

BLINDED 

BY OTHER SITES

acponline.org/careers




